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On the Dynamic Mechanism of China’s Tourism Industry
Transformation Based on the Perspective of Supply and Demand Synergy
Wei Min
(Administration College of Xiamen University，Xiamen 361005，China)
Abstract:As an important part of the modern service industry in China，the tourism industry is in the key period
of structural adjustment and industrial transformation and upgrading．The adjustment and upgrading of China’s
tourism industry should research the dynamic mechanism of transformation and upgrading，that is，what kind of
force to solve the problem of structural adjustment and industrial upgrading．The dynamic mechanism of the trans-
formation and upgrading of tourism enterprises can be divided into front-end mechanism，middle-end mechanism
and back end mechanism，namely，the level of research and analysis of tourism industry structure adjustment and
upgrading in the course of evolution should start from three dimensions of dynamic mechanism of innovation re-
sources，market and external environment．The results show that the plan of tourism industry structure adjustment
should fully consider the effect of resources，market and environment factors and dynamic mechanism of tourism
resources．Developing tourism destinations with resource intensive in the region of rich tourism resources can real-
ize the sharing and optimal allocation of regional resources．When formulating regional and industrial development
plans，the government should give full consideration to the factors of agglomeration of innovation elements to es-
tablish market environment，infrastructure，cultural atmosphere and institutional system suitable for the transforma-
tion and upgrading of tourism industry．Moreover，the government should also increase efforts to support the role of
science and technology innovation platform，to support environment of industrial clusters，as well as to offer con-
venience for supporting the tourism industrial upgrading，promoting the strategic transformation of industrial clus-
ters，by which the upgrading of the highest level and a new stage of transformation of China’s tourism industry
structure can be continuously promoted with the application of technology and technology innovation．
Key words:Tourism industry;Transformation and upgrading;Structural adjustment;Innovation resources;Market
mechanism;External environment;Supply and demand synergy
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